Subject Name
Management Process and
Organizational Behavior

Description

This course introduces an understanding of the functions and tasks

Managerial Economics

of management along with the behavioral patterns of human beings
at individual and group levels.
The main objective of this course is to integrate the basic
concepts of economics theories to the students to inculcate practical
aspects and their business applications.

Business Environment

This course introduces an edge to provide students with the ability
to understand and scan business environment in order to analyse
opportunities and take decisions under uncertainty.

Accounting For Managers

The main objective of this course is to make the students
understand the concept of accounting and its importance in the
management

Business Communication

The course defines and describe to ensure how to use effective
communication skills in one’s business- the need to modify
communication depending on business situation and circumstances

Quantitative Techniques For
Decision Making
Computer Applications in
Management

Seminar

The main objective of this course is to provide a theoretical
framework as well as business applications of various quantitative
techniques for management decisions
The course defines and describe to provide the students basic
knowledge to identify the components of a computer system and
demonstrate basic proficiency in commonly used applications.

This course introduces an edge to inculcate distinguish and
integrate differing forms of knowledge and academic disciplinary
approaches

Marketing Management

Operations Research

Business Research
Methodology
Communication Skills

Financial Management

This course introduces to formulate marketing strategies that
incorporate psychological and sociological factors which
influence consumers.
The course aim is to provide the students proficiency with
tools from optimization, probability, statistics, simulation,
including fundamental applications of those tools in contexts
involving uncertainty and scarce or expensive resources.
The objective of this course to enhance the students clearly
identify and analyse business problems and identify
appropriate and effective ways to answer those problems.
This course introduces to identify, evaluate and suggest
solutions to problems encountered in a large group
communication context.
The objective of this course to provide a platform to students
for strong conceptual foundation for corporate finance and
develop the analytic skills by associating the tools and
techniques.

Human Resource
Management
Production & Operations
Management
Marketing Management

This paper equips the students to enable students to understand
the Human Resource Planning dimensions, Job analysis, and
recruitment and selection procedure.
This course enhance the knowledge and information
concerned with production of goods and providing services in
cost effective manner.
This course introduces to formulate marketing strategies that
incorporate psychological and sociological factors which
influence consumers.

